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Interactive what?! 

> Why are you here?

> Simply an extension of the 30 second TVC

> “Engagement, immersion, interaction”
- Have customers choose to engage with your brand;
- Increase TV exposure time to over 7 minutes from a 30 second TVC;
- Increase brand awareness and recall;

- Understand who is engaging with your brand and what they want from 
you.

Interactive advertising makes your TVC work harder
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Agenda

> Who are emuse absolutely?
> What are interactive adverts?

- Measurability & Accountability

- Versatility

> How does the viewer see an iAd?
> iAds in New Zealand
> Worldwide case studies

> Questions
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Who are emuse absolutely?

> emuse absolutely is a European based digital content 
company
- Managing video across multiple digital distribution platforms

- Broadband TV, IPTV, Digital Satellite, Digital Terrestrial, Digital 
Cable

- We operate a World-wide digital advertising distribution platform

- With operations in the US, UK, Mainland Europe, Australia, New 
Zealand.

- Distributing advertising content across the Digital spectrum
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Who are emuse absolutely?

> emuse operates & manages campaigns across multiple platforms 
and multiple territories

- Available in 20 million Digital TV homes 
- As well as broadband homes

> Accessible from all the major commercial channels in the UK and 
US

> emuse absolutely: New Zealand
- SKY Network TV

- Available across the SKY NZ service
- Freeview 

- As platform develops

> Major iAd clients: Automotive, Finance, Retail, Travel, FMCG, 
Government, Film & Music, Entertainment, Telecoms, Beverage…
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What is Interactive Advertising?

> Interactive advertising is an immersive media rich extension to 
Linear TV advertising
- Requires a Digital receiver (SKY TV, Freeview)

> Using the TV remote control, the viewer can elect to:
- Enhance their brand experience

- Extend the 30” slot
- Determine what content to experience

- Respond to calls to action
- Respond via SMS or STB return path

Interactive advertising is a seamless and convenient way for 
the advertiser to target specific content to a mass market.
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Measurability and Accountability

> iAds enable sophisticated measurement and analysis

> Possible data gathered through a campaign
- Viewing numbers

- Dwell Time
- Use profiles
- Response rates

- Post Campaign research

> Viewer responses to on-screen questions
- Can be used to qualify a potential lead or simply enter a quiz

> This enables a level of measured accountability that TV has not 
previously been possible
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How does the viewer see an iAd?

> iAd campaigns have a call-to-action overlaying the TVC
> Simply use your TV remote from that point on
> iAds can be categorised as: 

- Impulse Response
- The viewer stays within the broadcast and interacts while still 

watching the TV (generally used for direct response campaigns)

- Microsite
- A more extended version of the IR where the broadcast is shrunk 

typically to ¼ screen

- DAL
- The viewer either leaves the broadcast and enter a Dedicated 

Advertiser Location (generally used for branding and/or response)
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Versatility

> The power of iAds is in its versatility and as well as branding 
and/or direct response campaigns, advertisers also use it for:
- Product Explanation

- A DAL enables a complex message to be delivered to a mass 
audience

- Lead Generation
- An effective DRTV mechanism

- Building Consumer Dialogue
- Experience of the product and brand in an interactive environment

- Active Sampling

- Qualified lead generation
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An Invigorating Marketing tool

> The ability to provide cost effective iAds has been invigorating all 
participants in the value chain. 

> Metrics suggest that viewers spend as long as 30 minutes immersed 
in the brand experience - additional video, games, contests, etc

> iAds are generating high direct response levels: 3 times that of
DRTV*

- And higher recall rates: 5 times higher*

> Over 93% of BSkyB UK subscribers have interacted with an iAd 
- Inventory is close to selling out in the UK as advertisers come back again and 

again

�
���6�R�X�U�F�H�����6�N�\���0�H�G�L�D���6�D�O�H�V�����8�.��

* Source: BSkyB Media Sales, UK, 2006
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iAds in New Zealand

> We have created a series of iAd products that work across the 
SKY Digital TV system

> Simple to use, simple to choose options
- A series of fully functional DAL templates that can be customised
- A choice of response mechanism (SMS or STB)
- Data reporting
- All inclusive off the shelf products
- Impulse response is being launched

> Simple pricing structure
- Prices start at $27,000 for a 28 day iAd
- All fully operational now in NZ
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Case Studies
Examples of various campaigns with some published results
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Coke Zero

> Part of overall myallblacks.com campaign positioning Coke 
Zero

> Just completed after 12 weeks of a iAd which was 
complimentary to the rest of the campaign

> Results may be available over time but very strong response 
to iAd via SMS for a number of reasons:
- Strong call to action

- People want prizes
- Weekly points available so return visitors
- Weekly changing video about All Black comments, behind the scenes, 

etc like a weekly video newsletter
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Air NZ

> Launch of a new direct route to Vancouver
> Objective was to inspire people about the location hence use 

of video
> STB return path used and leads sent directly to Air NZ 

Holiday retails outlets in that location
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Nintendo Wii

> Over 350K interactors
- Average of 3 min 18 secs dwell time

> Great brand awareness for a new product:
- 51% of all interactors spontaneously first mentioned the Wii versus only 

25% for those that hadn’t seen the TV ad.

- When prompted, this increased to 82% spontaneously mentioning 
the Nintendo Wii. This compares to a norm of 56%. 

> 67% of those that interacted expressed an intent to purchase 
after the DAL experience
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Douwe Egberts

> Broadcast on Premium channels
- DSAT and DTT

> 50,000 sample requests across the 28 day campaign
- 63% through iTV

> DSAT data
- 41% ad recall levels
- 18% were aware that the ad was interactive
- 21% of DSAT viewers went on to interact

- 10% of interactors submitted their details
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Land Rover Discovery

> 10.6m people aware of TV ad, 4.6m aware of iAd element and 
10% interacted – 460,000 people

> Dealers average a 25% conversion of interactive test drive 
request to sale

> 5 months after the campaign ran the interactivity alone is very 
close to delivering £4.5m of Landrover 4x4 sales 

“It is unheard of for the 2nd burst of a Landrover
campaign to deliver sales on a par with the 1st burst”

Sav Evangelou, Wunderman.
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Wallace and Gromit

Mini-DAL with Video (3 scenes)
> 4.1m BSkyB Digital subscribers (36%) were aware of an 

interactive element to the Wallace & Gromit ads 
> 378,000 (9%) then went on to interact
> 20+ minutes of video looped in the mini-DAL
> The overall campaign cost per response was 22p 

Wallace & Gromit went on to become one 
of the UK’s biggest ever films, taking more 

than £32m. 
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Canon EOS 350D

> Campaign attracted over 330,000 interactors – nearly half of 
which were Men in top socio groups

> Average Dwell time of 3 mins 19 secs in the application
> A quarter of 16-24 men who saw the ad went on to interact
> Competition received over 20,000 entrants
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Boots

> 200,000 adults interacted with the “Gift Generator”
representing a 5% of TVC viewers

> 75% of interactors spent more than 5 mins in the DAL 
> Boots was top of mind for ‘Xmas gifts on the high street’

amongst 57% of interactors 
> After receiving their text message detailing gift ideas a 

massive 78% said they were going to purchase!  

“We are delighted that our key Christmas campaign achieved 
fantastic stand out with demonstrable results” Chris Ladd, Media 

Manager, Boots The Chemist



copyright © 2006 emuse technologies ltd

Summary

> iAds provide a simple and cost effective addition to your TVC
- They are complimentary to other parts of the campaign

> Providing a longer deeper experience with the brand
- Proven to improve recall levels
- Proven to increase response rates
- Proven to improve the quality of the response

> Enabling measurability and accountability
- Gathering quality information from your viewing audience

> iAds increase the value of your TV campaign

Available NOW from you nearest SKY Ad sales representative!
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Contacts and Information

> SKY TV Advertising sales:

• 04 473 0229 (Well) 
• 09 579 9999 (Auck)

• www.skyadsales.co.nz

> emuse absolutely

• Andy Edwards
• e: a.edwards@emuse-tech.com

• t: +61 401 691 686
• w: www.emuseabsolutely.com

> We have plenty of world-wide examples and case studies


